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NOTIFICATION

No. 62/2019 Date : 4 July, 2019

Subject : Implementation of New Syllabi of Various Course/Subjects as per semester and credit & Grade

System in the Faculty of Commerce Management from the session 2019-2020 & onwards.

It is notified for general information of all concerned that, the authorities of the University has accepted Semester
& Credit & Grade System syllabi of various Course/ Subjects of B.Com. Part-III, Semester- V & VI mentioned in column
No.2 and which is to be implemented stagewise from the session 2019-2020 and onwards with appendices as shown in column

No.3 of the following table.

TABLE

Sr.No.

Course / Subjects

Appendices of the new syllabi.

2

3

B.Com. Semester- V

1. Compulsory English The Syllabi prescribed for the subject Compulsory English
which is appended herewith as Appendix - A

2. Suppllementary English The Syllabi prescribed for the subject Suppllementary
English which is appended herewith as Appendix - B

3. Marathi The Syllabi prescribed for the subject Marathi which is
appended herewith as Appendix - C

4. Hindi The Syllabi prescribed for the subject Hindi which is
appended herewith as Appendix - D

5. Sanskrit The Syllabi prescribed for the subject Sanskrit which is
appended herewith as Appendix - E

6. Pali & Prakrit The Syllabi prescribed for the subject Pali & Prakrit which is
appended herewith as Appendix - F

7. Urdu The Syllabi prescribed for the subject Urdu which is
appended herewith as Appendix - G

8. Cost Accounting The Syllabi prescribed for the subject Cost Accounting
which is appended herewith as Appendix - H

9. Business Environment The Syllabi prescribed for the subject Business
Environment which is appended herewith as Appendix — I

10. Business Regulatory Frame Work The Syllabi prescribed for the subject Business
Regulatory Frame Work which is appended herewith as
Appendix - J

11. Process Business - I The Syllabi prescribed for the subject Process Business - I
which is appended herewith as Appendix - K

12. Co-Operative Business - I The Syllabi prescribed for the subject Co-Operative
Business - I which is appended herewith as Appendix - L

13. Indian Insurance System - I The Syllabi prescribed for the subject Indian Insurance
System - I which is appended herewith as Appendix - M

14. Indian Banking System- I The Syllabi prescribed for the subject Indian Banking
System- I which is appended herewith as Appendix - N

15. Internet & www -1 The Syllabi prescribed for the subject Internet & www -1
which is appended herewith as Appendix - O

16. e-Commerce - I The Syllabi prescribed for the subject e-Commerce - I

which is appended herewith as Appendix - P
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B.Com. Semester- VI

17.

18.

19.

20.

21.

22

23.

24.

25.

26.

217.

28.

29.

30.

31.

32.

Compulsory English

Suppllementary English

Marathi

Hindi

Sanskrit

Pali & Prakrit

Urdu

Management Accounting

Economics of Development

Company Law

Process Business - 11

Co-Operative Business - 11

Indian Insurance System - II

Indian Banking System- II

Internet & www -I1

e-Commerce - I1

The Syllabi prescribed for the subject Compulsory
English which is appended herewith as Appendix - Q

The Syllabi prescribed for the subject Suppllementary
English which is appended herewith as Appendix - R

The Syllabi prescribed for the subject Marathi The Syllabi
prescribed for the subject Hindi which is which is appended
herewith as Appendix - S

The Syllabi prescribed for the subject Hindi which is
appended herewith as Appendix - T

The Syllabi prescribed for the subject Sanskrit which is
appended herewith as Appendix - U

The Syllabi prescribed for the subject Pali & Prakrit which is
appended herewith as Appendix - V

The Syllabi prescribed for the subject Urdu which is
appended herewith as Appendix - W

The Syllabi prescribed for the subject Management
Accounting which is appended herewith as Appendix - X

The Syllabi prescribed for the subject Economics of
Development which is appended herewith asAppendix -Y

The Syllabi prescribed for the subject Company Law
which is appended herewith as Appendix -Z

The Syllabi prescribed for the subject Process Business -
II which is appended herewith as Appendix - AA

The Syllabi prescribed for the subject Co-Operative
Business -II which is appended herewith a Appendix - AB

The Syllabi prescribed for the subject Indian Insurance
System - II which is appended herewith as Appendix -AC

The Syllabi prescribed for the subject Indian Banking
System- II which is appended herewith as Appendix -AD

The Syllabi prescribed for the subject Internet & www-II
which is appended herewith as Appendix - AE

The Syllabi prescribed for the subject e-Commerce - 11
which is appended herewith as Appendix - AF

Sd/-
Registrar
Sant Gadge Baba Amravati University
Amravati.
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B.Com. II1
Semester- V
Compulsory English

Time: 2 Hours

Appendix - A

Marks: 40

Prescribed Textbook : Horizons by Board of Editors Published by Orient Blackswan.

CONTENTS

UNIT I : PROSE

SR.NO | PROSE AUTHOR

1 Ratan Tata

2 Steve Jobs

3 Vijay Bhatkar

4 Black Money and the Black Economy C. Rammanohar Reddy

UNIT II : POETRY

1 A Red, Red Rose Robert Burns
2 It is needless to ask the saint the caste to
Kabir
which he belongs
3 Love's Philosophy P.B. Shelly
4 The Garden Andrew Marvell

UNIT III : BUSINESS COMMUNICATION

v' Paperless office
v Video Conferencing
v' E-Banking

Communication Skills

Computer Technology & Recent Concepts in Business

v Public Speaking (Strategies for Effective Speaking, Types of Speeches)

MARKING SCHEME

UNIT I: Prose : Any THREE out of FOUR Questions (3 x 4 = 12 Marks )

UNIT 11 : Poetry : Any THREE out of FOUR Questions (3 x 4 =12 Marks )

UNIT 111 : Business Communication :

Any TWO out of THREE Questions (2 x 4 = 8 Marks )

8 Multiple Choice Questions on Unit | & 11 (8 x 1 = 8 Marks)

INTERNAL ASSESSMENT :

Seminar Skill : 5 Marks

Home Assignment : 5 Marks
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Appendix - B
B.Com. III
Semester- V
Supplementary English
Time: 2 Hours Marks: 40

Prescribed Textbook : Golden Harvest (An English Coursebook for Undergraduates) by Board of Editors
Published by Orient Blackswan.

CONTENTS

UNIT I : PROSE

SR.NO | PROSE AUTHOR
1 A Real Good Smile Bill Naughton
What India Inc wants
] Dinesh Kumar
5 a.0Our muddled generation :
' b.Employers look for potential employees,
Ploy P Ploy Manish Sabharwal
not exam results
3 A Simple Philosophy Seathl
4 Mother Teresa R.G.Herod
UNIT II : POETRY
1 My mind to Me a Kingdom Is Edward Dyer
2 Drama for a Winter Night Langston Hughes
3 Youssuf James Russell Lowell
4 Flowers are Red Harry Chopin

UNIT I : (One Act Play)

Death Trap : Saki

MARKING SCHEME

UNIT I: Prose : Any THREE out of FOUR Questions (3 x 4 = 12 Marks )

UNIT II : Poetry : Any THREE out of FOUR Questions (3 x 4 = 12 Marks )

UNIT III : One Act Play

Any TWO out of THREE Questions (2 x 4 = 8 Marks )
8 Multiple Choice Questions on Unit I & 11 (8 x 1 = 8 Marks)

INTERNAL ASSESSMENT :

Seminar Skill : 5 Marks

Home Assignment : 5 Marks
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Urda Compulsory
B.Com,. 111
Seavester- V.
Theory: 40 Marks :

Text prescribed for study: EHDB-E—ADJB{P-H 114
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Appendix - H
B.Com. II1
Semester- V
Cost Accounting
Time : 3 Hours Marks: 80
Objectives:
1. This course exposes the students to the basic concepts and tools used in Cost Accounting.

2. To provide an understanding of the applications of Cost Accounting techniques for determination
of cost of production.

Unit I: 1.1: Cost Accounting: Meaning; Features; Functions; Advantages; Limitations; Difference
between Cost Accounting and Financial Accounting.

1.2: Basic Cost Concepts: Concept of Cost; Cost VS Expenses and Losses; Cost Centre; Cost Unit;
Cost Object; Methods of Costing.

1.3: Classification of Cost: Direct and Indirect Method; Fixed and Variable Costs; Historical and
Pre-determined Costs.

Unit I1:2.1: Material Cost: Meaning and Classification of Materials; Material Purchase Procedure; Store
Keeping; Stores Record.

2.2: Problems on Cost-Sheet (Cost Statements).
Unit IT1: 3.1: Labour Cost: Meaning of Direct Labour and Indirect Labour;

3.2: Methods of Time Keeping: Attendance Register (Muster Roll); Token or Disc
Method; Time Recording Clocks; Biometric Time Recording Clocks.

3.3: Methods of Wage Payment: Time rate system; Piece Rate System; Incentive Schemes of
Halsey and Rowan.

3.4: Problems on Tender.
Unit IV: 4.1: Overheads: Meaning and Definitions of Overheads; Classification of Overheads.

4.2: Reconciliation of Cost and Financial Accounts: Meaning; Reasons for Variations ;
Different Treatment of Items; Items appearing only in Cost Accounts; Problems on
Reconciliation of Cost Accounts with Financial Account.

Unit V: 5.1: Process Costing: Meaning and Characteristics; Process Costing Procedure; Process Losses
and Wastages; Joint and By-products, Methods of Assigning Joint Costs; Accounting for
Joint Costs.

5.2: Problems on Process Costing (Excluding Problems on Abnormal Gain/Loss and Internal Process
Profit).

Books Recommended

1. Arora M.N. : Cost Accounting — Principles & Practice, Vikas, New Delhi.

2. Arora M.N. : Cost and Management Accounting — Theory Problems & Solutions, Himalaya Publishing
House, Mumbai.

3. Tulsian P.C. Practical Costing : Vikas, New Delhi.

4. Maheshwari S.N. : Advanced Problems and Solutions in Cost Accounting, Sultan Chand, New Delhi.

5. M.C. Shukla, T.S. Grewal, M.P. Gupta : Cost Accounting ; Text and Problems; S.Chand & Co. Ltd.,
New Delhi.

6. Jawaharlal : Cost Accounting : Second Edition; Tata Mcgraw- Hill Publishing Co. Ltd., New Delhi.

7. SK. Sahajahan Ali. Subir Datta, Ashit Baran Saha: Theory and Practice of Cost Accounting: S.Chand
& Company Ltd. Ramnagar, New Delhi 110055.
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8. W.W.Bigg : Cost Accounts

9. L.N. Gupta : Cost Accounts

10. R.R.Gupta : Cost Accounts

11. M.G. Shukla : Cost Accounts

12. Dr. Pramod Fating : Cost & Management Accounting , Sir Sahitya Kendra, Nagpur

13. Cost Management Accounting: Dr.Pramod Fating, Dr. Milind Gulhane, Dr. Abdui Bari, Dr. Raju
Rathi, Dr. Vilas Chopade, Prof. Sanjay Kale: Sir Sahitya Kendra , Nagpur
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Appendix - I
B.Com Part
SemesterV
Business Environment
Time :Three Hours Marks 80

Course Outcome:-The contents herein intend to develop the ability to understand and interpret sector
wise business environment of India.

Unit 1 Indian Business Environment

1.1 Concept, definition and Importance

1.2 Nature and scope of Business Environment

1.3 Components of Business Environment- Internal and External

1.4Current trends in Business Environment:-Post Demonetization Business Environment
Unit 2 Indian Agricultural Environment

2.1 Role and Characteristics of Agriculture in India

2.2 Agricultural Marketing-APMC-Importance, Functioning and Problems

2.3 Need of credit for Indian Farmers- Structure and Importance of NABARD
2.4Current Trends in Agriculture Environment-Crop Insurance Scheme, Kisan Credit Card, Minimum
Support Price

Unit 3Indian Industrial Environment

3.1 Industrialization: Role and Pattern

3.2 Definition and Role of Small Scale, Cottage and Micro Industries

3.3 Industrial Sickness: Concept, Definition, Causes and Remedies

3.4 Current Trends in Industrial Environment: Industrial Policy 2013

Unit 4 Indian ServiceEnvironment

4.1 Nature, Contribution, Scope and Coverage of Indian Service Sector

4.2 Growth and Present State of IT Services in India

4.3 Tourism And Hospitality Industry: Prospects and Problems

4.4 Current Trends in Service Environment: Right to Disconnect
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Unit 5 India and Foreign Trade Environment

5.1 Importance of Foreign Trade for a Developing Economy
5.2 Balance of Trade and Balance of Payment

5.3 Foreign Trade Policy

5.4 Current Trends in Foreign Trade Environment: FDI and FlI

Books Recommended:
1) Indian economy-Dutt. R.,K Sundaram, S.Chand, Delhi
2) The International business Environment-Sundram and Black, Printice Hall, New Delhi.
3) Economic Environment of Business, Misra and Puri, HPH, Mumbai

Appendix - J
B.Com. III
Semester - V
Business Regulatory Frame work
Time :3 Hours Marks 80

Objective: To help the students to understand the concept of business Laws and it's applications in
business regulation.

Unit-l : Indian Contract Act, 1872 :-

1.1 Definition and Essentials of Valid Contract.

1.2 Classification of Contracts.

1.3 Communication, Acceptance and Revocation of Proposal.

1.4 Vide and Voidable Contract. Agreement.

1.5 Contingent and Quasi Contract.

1.6 Performance of Contract.

1.7 Consequences and Remedies of Breach of Contract.

Unit- II Special Contacts:-

2.1 Indemnity & Guarantee:- Meaning, Rights, of Indemnity Holder and Indiminator. Essential and
Kinds of Guarantee, distinction between Indemnity and Guarantee.

2.2 Bailment and Pledg :- Meaning and Elements; Classification Duties and Rights of Bailor and Bailee,
Termination of Bailment. Meaning and Essentials of Pledge, Rights and Duties of Pledgee and Pledger.
2.3 Agency:- Meaning, Essentials. Agent, Rules, Test and Creation of Agency.

2.4. Appointment of Agent, Duties, Rights and Position of Principal and Agent.

2.5 Termination of Agency.

Unit- III Sales of Goods Act, 1930 and Consumer Protection Act, 1986:

3.1 General Principles - Meaning Essentials and formation of Contract of Sale.

3.2 Conditions and Warranties :- Meaning Difference

3.3 Transfer of Ownership - Importance and Rules Regarding transfer of Ownership Duties of Seller and
Buyer, Unpaid Seller.

3.4 Definition of Consumer, Importance, Objectives of Consumer Protection Act.

3.5 Grievance Redressal Mechanism

Unit - IV : Negotiable Instrument Act, 1881:

4.1 Introduction and Characteristics of Negotiable Instrument

4.2 Promissory Note, Bill of Exchange, Cheque and Bank Draft and there Definitions Characteristics,
Types of endorsements, Crossing of Cheque

4.3 Holder, Holder in due course, Discharge of parties

4.4 Acceptance, Dishonour and Discharge of Negotiable Instrument
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Unit- V: Goods and Services Tax Act, 2017:

5.1 Definition of Goods, Services, CGST, SGST and IGST
5.2 Input Tax Credit, Supply of Goods or Services or Both
5.3 Rate of GST.

5.4. Basic Procedures in GST.

5.5 Powers of GST Officer, Offences, Penalties and Appeals.

Reference Books:

1. A Manual of Business law :Dr.S.N. Maheshwari and S.K. Maheshwari, Himalaya Publishing house ,New Delhi
2.Business Like: Tejpal sheth dorling Kindersley (India) Pvt. Ltd.

3. Mercantile law: MC Shukla S.Chand and company limited, New Delhi

4. Business law P.C. Tulsani Tata Mc-graw Hill Publishing Company limited, New Delhi

5.Business Law: P.Sarvanavel S.Senthil & S.Balakumar, Himalaya publishing house New Delhi

6.Business Law: C.L. Bansal, Taxman 's New Delhi

7. GST Ready Reckoner V.S. Date ,Taxman 's New Delhi

8. Indian Contact Act. & Sales of Goods Act: P. Sarvenavel, S. Sumathi, Himalaya Publishing House, New Delhi.
9. Mercantile Law : N.D. Kapoor, Sultan Chand & Sons Educational Publishing. New Delhi.
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Appendix - K
B.Com.IIT
Semester- V
Process Business - 1
Time: 3 Hours Marks: 80

Objectives :

The course aims to educate the students with the different factors which effect business. This
course aims to develop ability to understand and scan business environment as well as process in order to
analyses the opportunities and take decisions under the uncertainty.

UNIT -1
Business Process :- concept, significance and nature, Elements of Business environment internal and
external; Different roles of government in relation to business process. Social Responsibilities of
Business.

UNIT - 11
Industrial Policy - Its historical perspective in brief, Industrial Policy, Liberalisation. Economics Planning
in India; Rational of economic planning, year plan - Eleventh five year plan concept & feathers.

UNIT - 111
Public sector - its objectives and working, major problems of public sector enterprises; Privatisation of
public sector enterprises - the issue involved. Role of Private and Joint Sectors.

UNIT - IV
Compensation Act - Industries Development and Regulation Act : Silent features, Foreign Exchange
Regulation Act (FERA).



SANT GADGE BABA AMRAVATI UNIVERSITY GAZETTE - 2019 - PART TWO - 148

UNIT-V
Export- Import Policy ; Globalisation and Business Practices, WTO- Objectives and Role in International.
References Books

1. Indian Economy - By Sundrum R.K.
and Rreudradatta -- S.Chand Publications
2. Envirolmental Economics - Hedge Lao, Mc millan
3. Industrial Law - N.D.Kapoor.
Appendix - L
B.Com. III
Semester - V
Co-operative Business- 1
Time :3 Hours Marks 80
Objectives :
1. To grasp the historical development of Co-operatives in India
2 To Understand and appreciate theoretical development of the co-operative enterprises in India.
3. To appreciate role and relevance of co-operatives in the present economics environment.
4 To develop understanding and insight in co-operative development.

Unit -1
Cooperative Movement :- Origin, Meaning defination, Concept of Co-operation Principles of
Co-operation.
Unit - 11
Cooperative Movement in India History & growth of cooperative movement.
Post independence period / Trends in cooperative business in India.

Unit - 11T
Cooperative Management :- Concept - Goals - Governance Structure - Board - Executive
Relationship Participative Democratic Control - Comparison of Managements of Profit
Business and Cooperative ( nonprofit) Business.

Unit - IV
Administrative System for Cooperatives :- At Central, State levels - secretary to government for
Co-operatives - Registrars of Cooperative societies - Functional Registrars - Their powers and
duties administrative set up under the control of RCS.

Unit -V
Issues In Co-operative Management :- Professional Management, De-officialisation - Operational
Efficiency - Cooperative Democracy Vs. Efficiency - Key Result Areas - Strategies for
sustainable Development of Cooperatives in India.

References Books:-

1.kamat G.S , New Dimensions of Cooperative Management, Himalaya Pubishing House, New Delhi, 1987.

2. Kapoor D.R. Hand Book of Cooperative Audit, Anmol Publications Pvt.Ltd.,New Delhi, 1998.

. Krishnaswami O.R. Cooperative Account Keeping, Oxford IBH Co., New Delhi, 1990.

. Krishnaswami O.R. Democracy in Action, Somaiya Publishing House, New Delhi, 1990.

. Kulandaiswamy V., Text Book of Cooperative Managements, Aruda academy,Coimbatore 2002 .

. Manickavasagam P.A. Treatise on Cooperative Account Keepting, Rainbow Publications Coimbatore, 1989.

. Nakkiran, S. A.Treatise on Cooperative Management, Rainbow publications, Coimbatore, 2002.

. Shah, A.K. Professional Management for Cooperatives, Himalaya Publishing House, New Delhi, 1987

. Sujit Jikidar and Alok K. Pramanik(ed) Accounting and Auditing, Deep & Deep Publications, New Delhi 2001

10. Weeraman P.E. AModal Cooperative Societies Law with the Authors Commentary, New Delhi,ICA 1994

11. Weeraman P.E. The Effect of Cooperative Law on the Autonomy of Cooperatives in South East Asia, New

Delhi, ICA 1989.

© 00 N O O b W



SANT GADGE BABA AMRAVATI UNIVERSITY GAZETTE - 2019 - PART TWO - 149

B.Com.IIT
Semester - V
Indian Insurance System I
Time : Three Hours

Appendix - M

Marks 80

Course Outcome: To provide an insight into the working of Insurance Industry
Unit I: Horizon of Insurance Industry

1.1 Insurance: Concept and Objectives

1.2 Insurance: Nature, Scope and Role

1.3 Risk Premises: Concept and Kinds

1.4 Risk: Identification, Assessment& Transfer

Unit II: Life Insurance

2.1 Meaning, Definition and Features, Scope and Coverage
2.2 Need and Assessment

2.3 Types of Plans

2.4 Claim settlement Procedure and Problems

Unit III: Insurance for Industry and Business (Fire & Marine)
3.1 Meaning, Definition and Features, Scope and Coverage
3.2 Need and Assessment

3.3 Types of Plans

3.4 Claim settlement Procedure and Problems

Unit I'V: Insurance for Agriculture (Crop &Livestock)
4.1 Meaning, Definition and Features, Scope and Coverage
4.2 Need and Assessment

4.3 Types of Plans

4.4 Claim settlement Procedure and Problems

Unit V: Health and Accident

5.1 Meaning, Definition and Features, Scope and Coverage
5.2 Need and Assessment

5.3 Types of Plans

5.4 Claim settlement Procedure and Problems

Suggested Reading:

1) Insurance, Dr. C.J.Joshi, PhadakePrakashan, Kolhapur

2) Insurance Principles and Practice, M.N.Mishra, S.Chand& Company, New Delhi
3) Principles and Practices of Insurance, Dr. P.Periasamy, Himalaa Publishing Houses

B.Com III SEM V
Indian Banking System-I
Time : 3 Hours

Unit I: Public Sector Banks

1.1 Concept, features and objectives

1.2 Functions and Importance

1.3 Regulatory Provisions under Banking Regulation Act 1949
1.4 Origin and Role of State Bank of India in Indian Economy
Unit II: Private Banks

2.1 Concept, features and objectives

2.2 Functions and Importance

Appendix - N

Marks: 80Course
Outcome: To provide insight into the various types of banks and their role in Indian Economy.
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2.3 Regulatory Provisions under Banking Regulation Act 1949
2.4 Origin and Role of ICICI Bank, HDFC Bank and Axis Bank in Indian Economy

Unit III: Cooperative Banks

3.1 Concept, features and objectives

3.2 Functions and Importance

3.3 Regulatory Provisions under Banking Regulation Act 1949
3.4 Role of District Cooperative Bank in Indian Economy

Unit IV: Development Banks

4.1 Concept, features and objectives

4.2 Functions and Importance

4.3 Regulatory Provisions under Banking Regulation Act 1949
4.4 Role of NABARD in Indian Economy

Unit V: Non-Banking Financial Institutions
5.1 Concept, features and objectives

5.2 Functions and Importance

5.3 Regulations and Types

5.4 NBFC V/s Banks

Suggested Readings:

1) S. Natarajan& Dr. R. Parameswaran, Indian Banking, S.Chand

2) Dr. gangadharKayande-Patil, Fundamentals of Banking, ChaitanyaPublicaitons, Nashik

3) Panandikar S.G. and Mithani D.M., Banking in India, Orient Longman

4) Sayers R.S.: Modern Banking, Oxford University Press

5) Shekhar and Shekhar: Banking Theory and Practice, Vikas Publication House, New Delhi

6) Tennan M.L.: Banking Law and Practices in India, Indian Law House , New Delhi

7) Dr. SudhirBodhankar, Dr. MedhaKanetkar, Indian Banking System, Sainath Publication, Nagpur

Appendix - O
B.Com. 111
Semester V
Internet and World Wide Web -1
Time : 3 Hours Marks: 60 Theory

Objective : The course aims at familiarizing the students with the basic concepts and ground rules of
Internet and the various services it offers including designing of website and how to access information
from depositories in the world wide web.

Unit I:

1.1: Network: Meaning of Network, Types of Network Topologies: Bus Topology, Ring Topology, Star
Topology, Mesh Topology, Tree Topology, Hybrid Topology

1.2: Types of Networks: Local Area Network (LAN), Metropolitan Area Network (MAN), Wide Area
Network (WAN)

1.3: Network Model: Peer to Peer Network, Server based Network
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Unit I1:
2.1: Internet : Concept, Uses of Internet, essential components for internet

2.2 Internet Enabled Services: Usenet & News group, File Transfer Protocol, Internet Relay Chat,
Frequently asked question

2.3 : The mechanism of the internet: Internet protocol suite, protocol stack, TCP/IP protocol model

2.4 . Open System Interconnection Reference Model (OSIRM): Application Layer, Presentation Layer,
Transport Layer, Network Layer, Data-link layer and Physical Layer, and Application Layer, mechanism
transmitting the message across the network and functions of each layer, processing data at the
destination.

Unit III:

3.1: Electronic Mail : Procedure for creating new email ID , singing in to created email ID , sending
email, meaning of BCC and CC, procedure to send attachment through email, deleting email.

3.2: Gmail: Uses and features of Gmail, components of Gmail

3.3: Password: meaning of password, how to create strong password, where password is use on internet.
3.4: Captcha : Meaning of Captcha, why and where Captcha is used, how Captcha is created.

Unit IV:

4.1: The World Wide Web Consortium (W3C): Origin and Evaluation , standardizing the web, W3C
members, W3C recommendations.

4.2: Architecture of world wide web, exploring the world wide web, procedure of browsing and searching

4.3: Website: Meaning of Website, web page and home page, features of webpage, Meaning of portal,
Address-URL, hyperlink

Unit V:

5.1 Designing Website/ Webpage: HTML: Concepts,features, advantages and limitations, versions of
HTML Naming scheme for HTML document

5.2: Explanation of Structure of the home page, HTML Basic Tags, Formatting Tags, and Hyperlink tags,
Table Tag, Image Tag, Forms Tags,

Note: For practical:1) Mail account opening, mail send & delete, Creation of web-page by using HTML
tagsin Note Pad/ Word Pad.2) Practical batch will be 20 students

Books Recommended:

1) AgarwalaKamlesh N. and AgrawalaDeeksha
Bridge to theonline storeftont:Macmillon India, New Delhi
2) Phillips Lee Anne,
Practical HTML 4, Prentice Hall New Delhi.
3) MinoliDeniel, Minoli Emma.
Web Commerce Technology Hand book, Tata MC:Graw Hill, New Delhi.
4) Deitel Harvey M. and Deitel Paul J and Neita T.R. Complete Internet and World Wide Web
programming Training courses, Prentice Hall, New Delhi.
5) gc3-ic 3T des daise 99 (WWW).. Prof. S.M. Kolte, Pimpalapure& Co. Publishers, Nagpur.
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6) ,Internet and World Wide Web, Prof. UdayShrikrushna Kale, Shri SainathPrakashan,
DharmpethNagpur-10

Scheme of Examination

Year Paper Total Marks Minimum Passing Marks
B.Com. Internet and T P T P
Semester V World Wide Web-1 60 40 24 16

Division of Marks for Practical

Record Preparations : 10 Marks
Practical : 15 Marks
Description : 10 Marks
Viva : 5 Marks
Total : 40 Marks
Appendix - P
B.Com. 111
Semester V
e—COMMERCE - 1
Time : 3 Hours Marks: 60

Objective: The objective of the course is to familiarize the students with the essentials of internet based
e-commerce and to make them comprehend its practical aspects as well as growth potential of e-
commerce in India.

Unit I: Basics of e-commerce:

Meaning of e-commerce, Essential components of e-commerce, four basic models/ concepts of e-
commerce, Operational scheme of e-commerce, Benefits of e-commerce, Limitations of e-commerce and
e-commerce V/s traditional commerce

Unit II: e-commerce in India:

History of Internet, Initiation of internet in India, Growth of internet users in India, Current scenario of e-
commerce in India, Government FDI policy about e-commerce in India, Future of e-commerce in India

Unit III: Retail e-commerce:

Concepts of Business to Consumer (B2C), Consumer to Business (C2B) and Consumer to Consumer
(C2C) e-commerce, Consumer’s shopping procedure on internet, Disintermediation and re-intermediation
in B2C, E-auction procedure and benefits

Unit IV: B2B e-commerce:

Meaning and characteristics of Business to Business (B2B) e-commerce, Key technologies for B2B e-
commerce, E- Marketplace models of B2B- Supplier oriented marketplace, Buyer oriented marketplace
and Intermediary oriented marketplace

Unit V: e- Payment and e- Banking:
Indian Payment Models, e-payments options: Electronic fund transfer (EFT), Credit cards and debit cards

based payment, Use of mobile applications (apps) for e-payment, Meaning of electronic banking, online
banking services, benefits of online banking, Future of online financial services in India
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Books Recommended

1. Agrawala Kamalesh N and Agrawal Deeksha :

Bride to Online Storefront, Macmillon India, New Delhi.

2. Agarwala Kamalesh N. and Agrawal Deeksha:

Business on the Net- Introduction toe- Commerce; Macmillon India, New Delhi

3. Agarwala Kamalesh N. and Agrawal Deeksha:

Bulls, Bears and The Mouse-An Introduction to Online Stock Market Trading; Macmillillon India,
New Delhi.

4. Tiwari Dr. Murli Dr.:

Education and E-Governance; Macmillon India, New Delhi.

5. Afuah A.and Tucci C.:

Internet Business Models and Strategies; Mc Graw Hill, New York.

Internal Assessment Scheme

=

Theory paper will carry 60 marks and internal assessment 40 marks

2. 40 % Marks will be based on continue evaluation of the student assignment, class test, seminar
and web-site visit /Industrial visit and project report.

3. Student will have to work under the guidance of the teacher and submit project report before

fifteen days of the commencement of the theory examination.

*hhkkkhkkhkkkhkkhkkkhkkikkikkiikk

Appendix - Q
B.Com. 111
Semester- VI
Compulsory English
Time: 2 Hours Marks: 40

Prescribed Textbook : Horizons by Board of Editors Published by Orient Blackswan.

UNIT I: PROSE

SR.NO | PROSE AUTHOR

1 Sunder Pichai

2 Mallika Srinivasan

3 Muhammad Yunus

Introduction to the Right to

4 Information Act, 2005g Pralhad Kachare
UNIT 1I : POETRY

1 All the World's A Stage William Shakespeare

2 How Do | Love Thee Elizabeth Barrett Browning

3 The Duck and the Kangaroo Edward Lear

4 Ode To Autumn John Keats

UNIT III: COMMUNICATION SKILLS

Employability Skills

Communication Skills

v" Leadership Skills
v" Teamwork Skills
v" Time Management
v’ Stress Management

v Advertising (Types of Advertising & Advertising Media, Techniques of effective advertising)
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MARKING SCHEME

UNIT 1 : Prose : Any THREE out of FOUR Questions (3 x 4 = 12 Marks )

UNIT Il : Poetry : Any THREE out of FOUR Questions (3 x 4 = 12 Marks )

UNIT 111 : Communication Skills :

Any TWO out of THREE Questions (2 x 4 = 8 Marks )
8 Multiple Choice Questions on Unit | & Il (8 x 1 = 8 Marks)

INTERNAL ASSESSMENT :

Interview Skill : 5 Marks

Home Assignment : 5 Marks

B.Com. 111
Semester- VI
Supplementary English
Time: 2 Hours

Appendix - R

Marks: 40

Prescribed Textbook : Golden Harvest (An English Coursebook for Undergraduates) by Board of

Editors Published by Orient Blackswan.

UNIT I: (Prose & Poetry)

SR.NO | Prose & Poetry AUTHOR

1 My Struggle for an Education Booker T. Washington

2 | am Getting Old Now Robert Kroetch

3 Richard Cory Edwin Arlington Robinson
4 Father Returning Home Dilip Chitre

UNIT II : ( Short Stories)

1 The Thief Ruskin Bond
2 An Accursed House Emile Gaborian
3 Freedom at Midnight

Larry Collins and Dominique Lapierre

4 The Last Salvation R.P.Sisodia.

UNIT III: (One Act Play)

A Marriage Proposal Auton Chekhor
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MARKING SCHEME

UNIT I : Prose : Any THREE out of FOUR Questions (3 x 4 = 12 Marks )

UNIT II : Poetry : Any THREE out of FOUR Questions (3 x 4 = 12 Marks )

UNIT III : One Act Play :

Any TWO out of THREE Questions (2 x 4 = 8 Marks )
8 Multiple Choice Questions on Unit | & Il (8 x 1 = 8 Marks)

INTERNAL ASSESSMENT :

Interview Skill : 5 Marks

Home Assignment : 5 Mark
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A Theory - 40 Marks

Any two long answer quesiions to be attempted out of four each carrying four marks

* Leader («4h "

Ml'h.l Prose
a)  Any two shor answer questions to be attempted out of four each carrying two marks
based on

Appendix - X
B.Com. 111
Semester - VI
Management Accounting
Time: 3 Hours Marks: 80

Objectives:

1. This course exposes the students to the basic concepts and tools used in Management Accounting.

2. To provide an understanding of the applications of Management Accounting techniques for

management decision making.
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Unit I: 1.1: Management Accounting: Meaning; Features; Advantages; Limitations; Scope and Functions of
Management Accounting.

1.2: Comparison: Between Management Accounting and Financial Accounting, Between
Management Accounting and Cost Accounting.

Unit I1:2.1: Break-Even-Analysis: Concept, Uses and Limitations of Break-Even-Analysis, Margin of Safety,
Contribution, Use of P/V ratio for decision making, Cost-Profit-Volume Relationship, Fixed Cost
Variation.

2.2: Problems on Break Even Analysis.

Unit I11: 3.1: Ratio Analysis: Meaning of Ratio Analysis, Advantages and Limitations of Ratio Analysis
3.2: Problems on Profit and Loss Account Ratio.

3.3: Simple Problems on Balance-Sheet Ratio: Current Ratio; Quick Ratio and Proprietary
Ratio

Unit IV: 4.1: Budget: Meaning and Definition of Budget; Characteristics of Budget; Types of Budget.

4.2: Problems on Cash budget

Unit V: 5.1: Budgetary Control: Meaning and Definition of Budgetary Control, Objectives of
Budgetary Control; Limitations of Budgetary Control.

5.2: Problems on Flexible Budget.

Books Recommended

Khan M.Y. and Jain P.K. : Management ACcounting; Tata Mcgraw- Hill Publishing Co. Ltd., New Delhi.
Kaplan R.S. and Atkison A A, : Advanced Management Accounting; Prentice India International.

S.P. Gupta : Management Accounting; Sahitya Bhawan, Agra

Man Mohan Goyal: Principles and Practice of Management Accounting

N. Sarkar : Management Accounting

Hingorani : Management Accounting

R.K. Sawlikar; Management Accounting ; Das Ganu, Prakashan, Nagpur.
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Appendix - Y
B.Com. I1I
Semester - VI
Economics of Development

Time :Three Hours Marks 80

Course Outcome: To provide an insight into various growth models and their applicability in
present scenario.

Unit 1 Economic Development

1.1 Economic Underdevelopment:Concept, Definition and Indicators
1.2 Economic Development: Concept, Definition and Indicators

1.3 Economic Growth:Concept, Definition and Indicators

1.4 Economic Development V/s Economic Growth

Unit 2 Economic Growth Models

2.1Harrod&Domer model

2.2 Classical theories of Development: Adam Smith & David Ricardo
2.3 Karl Marx Theory of Development

2.4 Schumpeter and Capitalistic Development

Unit 3 Economic Growth Models

3.1Vicious Circle of Poverty

3.2GurnarMirdals Theory of Circular Causation
3.3Lewis theory of Unlimited Supplies of Labour
3.4Big Push Theory of Development

Unit 4 Growth; Balanced & Unbalanced

4.1Balanced Growth: Concept, Essentials and criticisms, Rodan’sAppraoch
4.2 Duseanbari Effect, Prof. Nerks Approach of Balanced Growth

4.3 Unbalanced Economic Growth: Concept, Nature and Principle

4.3 SEZ: A Solution over Unbalanced Growth in India

Unit SDevelopment of Capital: Human & Financial

5.1 Indicators and Importance of Human Resource Development

5.2 Quality of Human Capital-Role of Education and Health

5.3 Requirement of Capital Formation: Desired Rate of Growth and Incremental Capital-output ratio
5.4 Domestic Savings and Capital Formation in India: Trends and Analysis

Suggested Readings:

a)Michel .P.Todaro and Stephen .C.Smith ,Economic Development ,Pearson Publication

b) Ahluwalia ,MontekSingh,Economic Development and Planning, The new Oxford Companion

¢) Indian Economy and Reforms, Taxmann Publication

d) Mishra and Puri,Himalaya Publication Indian Economy

e) Dr. G.N.Zamare, Pimpalure Publication, Indian Economic Development & Economical Environment
e)Ashwathappa,Himalaya Publication Business Environment,

f)CherunilamFrancis ,Business Environment ,Himalaya Publication



SANT GADGE BABA AMRAVATI UNIVERSITY GAZETTE - 2019 - PART TWO - 164

B.Com. III
Semester - VI
COMPANY LAW

Time : 3 Hours

Appendix - Z

Marks:80 Theory

Unit I — Introduction

1.1 — Introduction; definition, silent features of company, Act 2013

1.2 — Formation of company, stages of formation

1.3 - Promoters, Functions of promoter,Duties and liabilities of promoter,
1.4 -Types of company,

Unit II — Incorporation of company

2.1- Incorporation of company
2.2 — Prospectus of company
2.3—- MOA of company

2.4— Avrticle of company

Unit III — Share capital of company
3.1 — Share capital of company, Types of share and debenture
3.2 —Issue of shares, Allotment, calls and forfeiture share

3.3 — Transfer & transmission of share
3.4-Share certificate and share warrant

UNIT IV - SECURITIES MARKET:

4.1- Brief history of Stock Exchange, Study of functions of BSE and NSE

4.2- Stock Exchanges and its importance.

4.3 - Primary Market and Secondary Market: Components of Primary Markets
4.4 - D-Mat Account: Definitionand Procedure.

UNIT -V COMPANY SECRETARY AND COMPANY MEETINGS:

5.1 - Appointment, Duties and Responsibilities of Company secretary

5.2— Types of company meeting: Annual and General meeting of company, Statutory meeting of

Company, — Extraordinary meeting
5.3 — Notice of meeting & Agenda of meeting, proceedings of meeting,

5.4 - Voting methods of meeting and quorum. Minutes proceedingof meetings,its contents

Reference books:

. Company Law (volume-1) Rakesh Bhargava: Taxmann's, New Delhi.

. ATax Book of Company Law: P.P. Gogna.Chand & Company, New Delhi.

. Indian Company Law: Awartar Singh, Sultan Chand & Sons, New Delhi

O~NO O WN -

. Company Law: H.K Saharaya, Universal Law Publishing Co., New Delhi

. Company Law: Ashok K. Bagrial, Vikas Publishing House Pvt. LTD. Bangalor

. Guide to Company Law: Procedures, M.C. Bhandari,Wadhwa & Company, Nagpur

. Company Act-2013: Ravi Puliani, Mahesh Puliani, Bharat Law House Pvt. LTD., New Delhi.
. Principles of Company Law: M.C. Shukla, S.S. Gulshan,S Chand Company LTD., New Delhi.

9. ST HIICT: 0T UG T B, THBIHY TP E TH ST, 915 0N qiTerarr , ARG

10. ST IR ST. 3R, Uel. Sler@r. Fterar, W o BT, SaqT

11. ST RIS g 3{eh0 UT: 1. SY.9Y. Sie7, 3. 31X UH. U, Hh, UT9a0T IiieTareT T, TSEDD

12. T G HIU90 [H: T, T, 3ESHT.
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Appendix - AA
B.Com. III
Semester - VI
Process Business- 11

Time :3 Hours Marks 80

Objectives : The course aims to educate the student with the different factors which effect business. This
course aims to develop ability to understand business environment as well as process in order to analyses
theopportunities and take decisions accordingly.

Unit -1
Business Policy as a study; Its Nature & Importance, Development & Classification of Business Policy;
Mechanism of Policy making.

Unit - 11
Levels of Management : Concept, types & responsibilities

Unit - IIT
Corporate Planning ; Concept of Long term Planning, Strategic Planning Nature, Process Importance.

Unit - IV
Strategy Formulation: Concept, Process & Affecting Factors. Strategy Evaluation : Process,
Environmental Analysis.

Unit-V
International business environment - The economic environment; social and cultural environment,
Political legal and regulatory environment, natural environment. Technological environment.

Reference Books :-

1. Business Organisation and Industrial Management - Daver.

2. Environmental Economics - Hedge Lan.

3. International Business Environmental . Sundaram & Black Prentice Hall, New Delhi.
4. Business Process Management. - By Routledge

5. Managing performance through Business Processes, Dominique Thiault.

Appendix - AB
B.Com. III
Semester - VI
Co-operative Business- 11
Time :3 Hours Marks 80

Objectives : To understand the structural and functional dynamics of Co-operatives.

Unit - I

Indian Economy :- Its resource base - optimizing resources for balanced economic growth; integration of
primary, secondary and tertiary sectors- the rolw of co-operatives, Co-operation and other business
enterprise.



SANT GADGE BABA AMRAVATI UNIVERSITY GAZETTE - 2019 - PART TWO - 166

Unit - 11
Primary Sector Co-operatives :- Constitution, Structure, Working Performance of agricultural and allied
cooperatives, their Problems and prospects.

Unit - 111
Scondary Sector Cooperatives :- Constitution, structure and working Performance of manufacturing /
industrial/ processing cooperatives their problem and prospectus.

Unit - IV

Tertiary Sector of Cooperatives :- Constitution, Structure and working performance of education,
medical, tourism, housing, banking & insurance, marketing and consumer Coopeatives - their problems
and prospects.

Unit - VI
Cooperative Development Agencies :- Constitution and working of ICA, NCDC, NCUI, NABARD,
NDDB, RBI.

Reference Books :-

1. Asian Drama - Gunna Mirdal
2. Dubhuashi, P.R. Principles and philosophy of Cooperation, VAMNICOM, Pune, 1970
3. Hajela T.N., Principles, Problems and Practices of Cooperation , Konark Publishers, New Delhi, 2000
4, lan Mac Pherson, Cooperative Principles for the 21 st Centruy, ICA, Geneva 1995.
5. Krishnasamy O.R. and Kulandaiswamy, V., Cooperation : Concept and Theory, Arudra Academy.
6. Krishnasamy O.R. Fundamentals of Cooperation., S. Chand & Co., New Delhi., 1985
7. Mathur B.S. , Cooperation in India , Sahithya Bhavan Publishers, Agra, 2000
8. Paul Lambert, Studies in social philosophy of Cooperation, Cooperative Union Ltd.,Manchester, 1963
9. Plunkett Foundation, The World of Cooperative Enterprises, 1996.
10. Puri, S.S. Ends and Means of Cooperation, NCUI, New Delhi, 1979.
11. Rajagopalan R.Rediscovering Cooperation (Vo. 1,11,111) IRMA Anand 1996.
12. Ravichandran K and S. Nakkiran(2009), Cooperation: Theory and Practice, Abhijit publication New Delhi.
13. Sivaprakasam, P. Personnel Management in Central Cooperative Banks in India, Kanishka Publication,
New Delhi., 1993.
14. Socialisation & Inclusion - Amarthiya Sen.
Appendix - AC
B.Com. 111
Semester - VI
Indian Insurance System I1
Time :Three Hours Marks 80

Course Outcome: To provide an insight in to the regulating and functioning of Insurance
Business
Unit I: Insurance corporations:
1.1 LIC: Formation, Management &Functions
1.2 LIC: Role and Importance in Economic Development
1.3 New India Assurance Company: History, Management, Functions
1.4 New India Assurance Company: Role and Importance in Economic Development
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Unit II: Insurance Regulations and Acts
2.1 IRDA: History, Role and Limitations
2.2 IRDA Act 2002
2.3 Life Insurance Act 1956
2.4 General Insurance Business Act 1972
Unit III Career in Insurance-Agent
3.1 Definition, Meaning and Functions of an Agent
3.2 Procedure for obtaining an agency
3.3 Economic Reward of an agent
3.4 Suspension and Termination of an Agency
Unit IV Insurance Marketing
4.1 Marketing Dimensions of Insurance Industry
4.2 Distribution Patterns and Channels
4.3 Pricing and Promotion of Insurance policies
4.4 Advertising and Branding of Insurance policies
Unit V Current Scenario of Insurance Industry
5.1 Information Technology and Insurance Procedure
5.2 Insurance and Social Security
5.3 PradhanmantriJeevanjyotiBimaY ojana&PradhanmantriSurakshaBima
Yojana
5.4 Ayushman Bharat-Pradhanmantri Jan AaroagYojana
Suggested Reading:
1) Insurance, Dr. C.J.Joshi, PhadakePrakashan, Kolhapur
2) Insurance Principles and Practice, M.N.Mishra, S.Chand& Company, New Delhi
3) Principles and Practices of Insurance, Dr. P.Periasamy, Himalaa Publishing Houses
4) Insurance Regulatory Development Act
5) Life Insurance Corporation Act 1965

Appendix - AD
B.Com III SEM VI
Indian Banking System-II
Time : 3 Hours Marks: 80
Course Outcome: To provide insight into the various functions of retail banks and associated proceduralaspects.
Unit I: Retail Banking
1.1 Concept, Role and Importance
1.2 Scope and Coverage
1.3 Objectives and Importance
1.4 Future of Retail Banking in India
Unit II: Deposits: A Banking Shake hand
2.1 Concept, Role and Importance
2.2 Types of Deposits and their relevance
2.3 Procedure and formalities (KYC)
2.4 Prime minister JandhanYojana: Concept, Objectives and Importance
Unit ITI: Advances: Ultimate Banking Purpose
3.1 Concept, Role and Importance
3.2 Types of Advances and their relevance
3.3 Procedure and formalities
3.4 Prime minister Mudra Yojana:Concept, Objectives and Importance
Unit I'V: Agency Functions: Trusteeship
4.1 Concept, Role and Importance
4.2 Types of Agency Functions and their relevance
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4.3 Procedure and formalities
4.4 Agency functions towards Government
Unit V: Online Banking: Modern Incarnation
5.1 Internet Banking: Concept, Procedure and Precautions
5.2 Mobile Banking:Concept, Procedure and Precautions
5.3 Mobile Payment Wallets: Concept, Procedure and Precautions
5.4 Plastic money:Concept, Procedure and Precautions
Suggested Readings:
1) S. Natarajan& Dr. R. Parameswaran,Indian Banking,S.Chand
2) Dr. gangadharKayande-Patil, Fundamentals of Banking, ChaitanyaPublicaitons, Nashik
3) Panandikar S.G. and Mithani D.M., Banking in India, Orient Longman
4) Sayers R.S.: Modern Banking, Oxford University Press
5) Shekhar and Shekhar: Banking Theory and Practice, Vikas Publication House, New Delhi
6) Tennan M.L.: Banking Law and Practices in India, Indian Law House , New Delhi
7) Dr. SudhirBodhankar, Dr. MedhaKanetkar, Indian Banking System, Sainath Publication, Nagpur

Appendix - AE

B.Com. III
Semester VI
Internet and World Wide Web - 11
Time : 3 Hours Marks: 60 Theory

Objective : The course aims at familiarizing the students with the basic concepts and ground rules of
Internet and the various services it offers including designing of website and how to access information
from depositories in the world wide web.

Unit1:

1.1 Web Browsing: History of web Browsers, Basic Functions of Web Browser, Types of WebBrowsers.
1.2 Features of: Internet Explorer, Google Chrome, Mozilla Fire Fox , UC Browser and Opera Mini

Unit I1:
2.1: Web Directory: Meaning of Web Directory, Features of Web Directory, Types of Web Directory.

2.2: Search Engines: Meaning of Search engines, history of search engines, guideline for effective
searching.

2.3: Features of Google , Bing and Yahoo Search engines
Unit III:

3.1: Social Networking Websites: Meaning of social networking website, Features of Social networking
websites, objectives of social networking website. Features of Facebook, Instagramand Tweeter Website.

3.2: Mobile Applications (App): Meaning of Mobile App, Features of Mobile App, Feature of What’s
App , Google Play Store and BHIM App.

Unit IV:

4.1: Google Drive: Meaning of Google Drive, Features and Uses of Google Drive
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4.2: Google Forms: Meaning of Google Forms, Features of Google Forms, Creating of Google Forms,
sending Google forms for survey.

4.3: Google Classroom: Concept of Google Class room, feature of Google Class Room, Creation of
Google Class room

Unit V:

5.1: M.S. FrontPage Express: Concept & features of MS Front page and its Important, Opening window
of Front page

5.2: Using MS Front Page to create webpage: Entering & editing text, Inserting Images, Symbol, Labels
and formes.

Note:For practical: Browsing & surfing web browsers, Creation of Google forms & classroom of webpage
by using MS Front page. 2) Practical batch will be 20 students

Books Recommended:

1 AgarwalaKamlesh N. and AgrawalaDeeksha
Bridge to theonline storeftont:Macmillon India, New Delhi
2. Phillips Lee Anne,
Practical HTML 4, Prentice Hall New Delhi.
3. MinoliDeniel, Minoli Emma.
Web Commerce Technology Hand book, Tata MC:Graw Hill, New Delhi.
4. Deitel Harvey M. and Deitel Paul J and Neita T.R. Complete Internet and World Wide Web
programming Training courses, Prentice Hall, New Delhi.

5. §c¥-ic 3N des d¥e d9  ( WWW). Prof. S.M. Kolte, Pimpalapure& Co. Publishers,

Nagpur.
6. Internet and World Wide Web, Prof. UdayShrikrushna Kale, Shri SainathPrakashan, Dharmpeth,
Nagpur-10
Scheme of Examination
Year Paper Total Marks Minimum Passing Marks
B.Com. Internet and T P T P
Semester VI World Wide Web-11 60 40 24 16

Division of Marks for Practical

Record Preparations : 10 Marks
Practical : 15 Marks
Description : 10 Marks
Viva : 5 Marks

Total : 40 Marks
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Appendix - AF

B.Com. II1
Semester VI
e-COMMERCE- 11
Time : 3 Hours Marks: 60

Objective: The objective of the course is to acquaint the students with the internet- based e-commerce
business models, internet marketing and e-governance.

Unit I: Internet e-commerce Business Models:

Social media model, advertising model, retail model, hybrid model, merchant model, informational
model, drop-shipping model and revenue model.

Unit II: B2C Internet Marketing

Meaning of online marketing or internet marketing, online marketing strategies, marketing channels,
internet branding, online publishing and advertising.

Unit III: B2B Online Marketing

Use of internet based electronic data interchange (EDI), Benefits of online marketing in B2B e-
commerce, procurement reengineering, just in time delivery, online marketing issues.

Unit IV: E-governance:

Meaning of e-governance and e-government, Objectives of E-governance, Private sector interface in E-
Governance, Concepts of government to Business (G2B), Business to Government (B2G), Citizen to
Government (C2G),

Unit V: E- Governance Models

Application of Internet EDI in E-governance, E-governance in India, E-Governance Models, Comparative
Analysis Model, Wider Dissemination Model, Critical Flow Model, E-advocacy Model

Books Recommended

1. Agrawala Kamalesh N and Agrawal Deeksha :

Bride to Online Storefront, Macmillon India, New Delhi.
2. Agarwala Kamalesh N. and Agrawal Deeksha:
Business on the Net- Introduction to e- Commerce; Macmillon India, New Delhi
3. Agarwala Kamalesh N. and Agrawal Deeksha:
Bulls, Bears and The Mouse-An Introduction to Online Stock Market Trading; Macmillillon India,
New Delhi.
4. Tiwari Dr. Murli Dr.:
Education and E-Governance; Macmillon India, New Delhi.
5. Afuah A.and Tucci C.:
Internet Business Models and Strategies; Mc Graw Hill, New York.

Internal Assessment Scheme

=

Theory paper will carry 60 marks and internal assessment 40 marks

2. 40 % Marks will be based on continue evaluation of the student assignment, class test, seminar
and web-site visit /Industrial visit and project report.

3. Student will have to work under the guidance of the teacher and submit project report before

fifteen days of the commencement of the theory examination.
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NOTIFICATION

No. 63 /2019 Date : 4 July, 2019

Subject : Implementation of New Syllabi of Various Courses/Subjects as per semester and credit & Grade
System in the Faculty of Commerce & Management from the session 2019-2020 & onwards.

It is notified for general information of all concerned that, the authorities of the University has accepted Semester
& Credit & Grade System syllabi of various Course/ Subjects of B.B.A. Part-III, Semester- V & Semester - VI mentioned
in column No.2 and which is to be implemented stagewise from the session 2019-2020 and onwards with appendices as shown
in column No.3 of the following table.

TABLE
Sr.No. Course / Subjects Appendices of the new syllabi.
1 2 3
B.B.A. Semester- V
1. Cost Accounting The Syllabi prescribed for the subject Cost Accounting

which is appended herewith as Appendix- A

2. Indian Economics The Syllabi prescribed for the subject Indian Economics
which is appended herewith as Appendix - B

3. Health Care & Hospitality The Syllabi prescribed for the subject Health Care &
Management Hospitality Management which is appended herewith as
Appendix - C
4. Personal Financial Planning The Syllabi prescribed for the subject Personal Financial

Planning which is appended herewith as Appendix - D

5. Event Management The Syllabi prescribed for the subject Event Management
which is appended herewith as Appendix - E

B.B.A. Semester- VI

6. Management Accounting The Syllabi prescribed for the subject Management
Accounting which is appended herewith as Appendix - F

7. Industrial Law The Syllabi prescribed for the subject Industrial Law which
is appended herewith as Appendix - G

8. Auditing The Syllabi prescribed for the subject Auditing which is
appended herewith as Appendix - H

9. Investment Management The Syllabi prescribed for the subject Investment
Management which is appended herewith as Appendix — I

10. Service Management The Syllabi prescribed for the subject Service
Management which is appended herewith as
Appendix - J

Sd/-
Registrar
Sant Gadge Baba Amravati University
Amravati.
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Appendix - A
B.B.A. IIl
Semester- V
Cost Accounting
Time : 3 Hours Marks: 80

Objectives:
1. This course exposes the students to the basic concepts and tools used in Cost Accounting.
2. To provide an understanding of the applications of Cost Accounting techniques for determination
of cost of production.

Unit_I: 1.1: Cost Accounting: Meaning; Objectives & Functions; Advantages; Limitations;
Difference Between Cost Accounting And Financial Accounting

1.2: Material Cost: Meaning Of Inventory; Objects If Material And Inventory Control,
Purchasing And Storing Procedures; Methods Of Inventory Valuation
Unit II: 2.1: Labour Cost: Classification

2.2: Direct Expenses: Meaning Importance And Control

2.3: Single Unit Costing: Cost Sheet Proforma; Items Not Included In Cost Sheet;
Method Of Preparing Cost Sheet; Treatment Of Stock; Treatment Of Scrap

2.4: Problems On Cost Sheet (Statement of Cost)
Unit I1I: 3.1: Overheads: Meaning And Classification, Allocation; Absorption And Control of

Overheads.

3.2: Tender: Meaning of Tender; Features of Tender; Objectives For Preparation of
Tender; Methods of Calculation Of Profit For Tender

3.3: Problems On Tender

Unit IV: 4.1: Reconciliation Statement: Meaning Of Reconciliation Statement; Objectives For
Reconciliation of Cost Sheet And Financial Accounts

4.2: Problems on Reconciliation of Cost Accounts with Financial Account.

Unit V: 5.1: Process Costing: Meaning and Characteristics; Process Costing Procedure; Process Losses
and Wastages; Joint and By-products, Methods of Assigning Joint Costs; Accounting for
Joint Costs.

5.2: Problems on Process Costing (Excluding Problems on Abnormal Gain/Loss and Internal Process
Profit).

Books Recommended

1. Arora M.N. : Cost Accounting — Principles & Practice, Vikas, New Delhi.

2. Arora M.N. : Cost and Management Accounting — Theory Problems & Solutions, Himalaya Publishing
House, Mumbai.

3. Jain S.P. and Narang K.L. : Cost Accounting; Kalyani, New Delhi.

Tulsian P.C. Practical Costing : Vikas, New Delhi.

M.C. Shukla, T.S. Grewal, M.P. Gupta : Cost Accounting ; Text and Problems; S.Chand & Co.

Ltd.,Ramnagar, New Delhi.

Jawaharlal : Cost Accounting : Second Edition; Tata Mcgraw- Hill Publishing Co. Ltd., New Delhi.

L.N. Gupta : Cost Accounts

R.R.Gupta : Cost Accounts

. M.G. Shukla : Cost Accounts

10. R.K.Sawlikar, Dr. R.P.Ingole: Cost Accounting — Das Ganu Prakashan, Nagpur.

11. Prof. Y.R. Mahajan : Cost and Management Accounting,,Pimplapure & Publishers, Nagpur.

o

© % 3o
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Appendix - B
B.B.A. 111
Semester - V
Indian Economics
Time :3 Hours Marks 80

Course Outcome: To provide an insight into functioning and modalities of an Indian Economy
Unit-1 Overview of Indian Economy
1.1 Indian Economic Scenario: Pre and Post-Independence
1.2 Structural Shift of Indian Economy: Agriculture-Industry-Service
1.3 Impact of LPG on Indian Economy
1.4 Impact of Demonetization on Indian Economy
Unit I Economic Indicators
2.1 Concept and classification of Economic Indicators
2.2 Income Indicators: GDP,NDP,GNP,NNP
2.3 Human Development Index-Education, Health & Per Capita Income
2.4 Balance of Trade and Balance of Payment
Unit I1I Role of Government
3.1 Monetary Policy: Concept and Objectives
3.2 Tools of Monetary Policy: Quantitative & Qualitative
3.3 Fiscal Policy: Concept and Objectives
3.4 Components of Fiscal Policy
Unit IV Parallel Economy
4.1 Parallel Economy: Concept and Scenario
4.2 Factors Responsible for Parallel Economy
4.3 Impact of Parallel Economy
4.4Remedies over Parallel Economy
Unit V Recent Trends
5.1 E-Governance: Concept, Meaning, Advantages & Disadvantages
5.2 Make in India: Concept and Objectives
5.3 NITI Aayog: Concept, Objectives and Functions
5.4 Skill Development and Employment Issues

Suggested Readings:

1) Mishra and Puri,Himalaya Publication Indian Economy

2) Dr. G.N.Zamare, Pimpalure Publication, Indian Economic Development & Economical Environment
3) Indian economy-Dutt. R.,KSundaram, S.Chand, Delhi

4) The International business Environment-Sundram and Black, Printice Hall, New Delhi.

5) Economic Environment of Business, Misra and Puri, HPH, Mumbai

Appendix - C
B.B.A. III
Semester - V
Health Care and Hospitality Management
Time :3 Hours Marks 80

Unit:- 1

1.1  Health Administration in India
1.2 Health Care delivery system
1.3 Defination of health policy
14 National health policy
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Unit:- 11
2.1  Planning for health care
2.2 Development of health policy
2.3 National health programmes ;
Tuberculosis Control Program, (DOTS)
2.4  AIDS Control programmes roles and fucntions of National AIDS Control Organisation (NACO)
Unit:- 11T
3.1  Personal Attributes required - Dedication, Honesty, Intelligence, Presence of Mind
3.2 Knowing different Languages, Puncuality perfect positive attitude, appearence.
3.3 Communication & Skill, Personal touch, Taking adequate responsibility.
3.4  Good Body Language, Hardwork, desire to learn, Ambition & talent.

Unit:- IV
Hospitality in Industries
4.1  Services offered :- Accomondation, food, beverages, Entertainment.
4.2 Recreation, Leisure, Functions & Banquets.
4.3  Business Center Services, Security and Gaming
4.4  Sempnar Conferences and exhibitions and Sales Meet.

Unit:- V
Health Tourism
5.1  Tourism - Concept & Meaning.
5.2 Health tourism Providers
5.3 Health tourism - Competitive Advantages to India.
5.4 Benefits of Health toursim

Reference Books :-

1. Essentials of Hospital Support Services and Physical Infrastructure , By - Madhuri Sharma , J.P.
Brothers, New Delhi.

Medical Record Organisation & Management , By- G.P. Mogli, J.P. Brothers New Delhi.
Hospitality Management, By Mahesh Chandra Singh.

Health Care Management and Administration ( Deep & Deep Publication) By - S.L. Goe.

Be Our Guest - Perfecting the art of Customer Services (Disney Institute Book A)

100 tips for Hoteliers : What every Successful hotel Professional needs to know & do by Peter
Venison, New York : Universe, website: shodhganga.infibnet.ac.in>bitstream.

o U A wN

Appendix - D

B.B.A IIT
Semester- V

PERSONAL FINANCIAL PLANNING

Time: 3 Hours Marks: 80

Objectives:
e To develop an understanding among the student about personal financial planning.

e To develop an understanding among the student about risk analysis & insurance planning.
e To develop an understanding among the student about investment planning.

e To develop an understanding among the student about retirement planning.

e To develop an understanding among the student about tax planning.
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Unit 1: Personal Financial Planning

Introduction, Meaning & Concept of Personal Financial Planning; Need & Importance of Personal
Financial Planning; Process of Personal Financial Planning; Financial Planner as a Profession

Unit 2: Insurance Planning

Risk management and insurance decision in personal financial planning, Various Insurance Policies and
Strategies for General Insurance, Life Insurance, Motor Insurance, Medical (Health) Insurance.

Unit 3: Retirement Planning

Retirement needs, Development of retirement plan, Various retirement schemes such as Employees
Provident Fund (EPF), Public Provident Fund (PPF), Superannuation Fund, Gratuity, Other Pension Plan
and Post- retirement counseling

Unit 4: Investment Planning

Meaning, Need & Importance of Investment Planning, Mutual Fund, Capital Market, Asset Allocation,
Investment strategies and Portfolio construction and portfolio management

Unit 5: Tax Planning

Income-tax computation for Individuals, Statutory provisions pertaining to Capital Gains and indexation,
House Property, Deduction and Allowances, Non Resident Indian tax laws, and Tax Management
Techniques.

Recommended Books :

1. Singhanar V.K: Students' Guide to Income Fax; Taxmann, Delhi.

2. Prasaci, Bhagwati: Income Tax Law & Practice: Wiley Publication, New Delhi,

3. Girish Ahuja and Ravi Gupta: Systematic approach to income tax: Sahitya Bhawan Publications, New
Delhi.

4. Ranganathan and Madhumathi: Investment Analysis and Portfolio Management:Pearson, New Delhi

5. George Rejda: Principles of Risk Management and Insurance: Pearson, New Delhi.

Appendix - E
B.B.A Il
Semester- V
Event Management
Time: 3 Hours Marks: 80

UNIT 1:- CONCEPT OF EVENT MANAGEMENT

Definition of Event, Event management, Event Marketing, Event Designing, Relative importance of
events as a Marketing communication tool, The diverse marketing needs addressed by events, Brand
Building, Focusing the Target Market, Implementation of Plan, Relationship Building, Creating
Opportunities for better deals with different media, Problems associated with traditional media.

UNIT 2 :- FACTS OF EVENT MANAGEMENT

Event Infrastructure, Set objectives for the Events, Negotiating contracts with Event organizers,
Locating Interactions points, Banner, Displays etc. at the event, Preparing the Company’s Staff for the
Event, Post-event Follow-up.

Event Organisers:- Targeting Clients, Selecting Event Categories to Serve, Selecting and Contracting
with Other Key Elements in Chosen Categories.

Venue : In-house Venue, External Venue.
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UNIT 3 :- Marketing of Event

Concept of Market in Events, Revenue Generating Customers, Nonrevenue Generating Customers,
Segmentation and Targeting of the Market for Events, Positioning events, Branding in Events- Event
Property, Benefit Levels, Event Hierarchy, Variations of Events,

Categories of Events and their Characteristics, Competitive Events, Artistic Expression, Cultural
Celebrations, Special Business Events, Retail Events, Reach-interaction Matrix, Concept of Pricing in
Events, Risk Rating, Setting Pricing Objectives in Tune with Marketing and Business Strategies,
Understanding Local Legislation and Tax Laws, Feedback from the Market, Skills Required for
Negotiating the Best Price, Validation against Pricing Objectives.

UNIT 4:- Activities in Event Management

Networking Components, Print Media, Radio Television, The Internet, Cable Network, Outdoor Media,
Direct Marketing, Sales Promotions, Audience Interaction, Public Relations, Merchandising, In-venue
Publicity,

Activities in Event Management: Pre-event Activities, During-event Activities, Post-event Activities,
Functions of Event management.

Personality Development: Effective Speaking, Team work Development, Body Language, presentation
skill, Interview Techniques and Grooming.

UNIT S:- EVENT PRODUCTION AND STAGE MANAGEMENT

Venue selection & management, Show production & Stage Management, Audio Visual, Lights &
sounds management, Back stage management, Security management & Risk management,

Celebrities: Artist management & co-ordination, Supplier management & cost negotiation, Catering &
hospitality management, Project control & Management information systems, Strategies of Event
management.

Recommended Books:

1. Tallon, A.F. Fashion Marketing and Merchandising, 3rd ed., Sequoia Books, 1986.
2. Panwar, J.S. Marketing in the New Era, Sage Publications India Pvt. Ltd., 1998.
3. Avvich, Barry, Event and Entertainment Marketing Delhi, Vision Books 1994.

4. Berry, Isaac, The Business Growth Handbook, Marquis Books, USA, 1991

Appendix - F
B.B.A Il
Semester- VI
Management Accounting
Time: 3 Hours Marks: 80
Objectives:
1. This course exposes the students to the basic concepts and tools used in Management

Accounting.
2. To provide an understanding of the applications of Management Accounting techniques for
management decision making.

Unit I: 1.1: Management Accounting: Meaning; Features; Advantages; Limitations; Scope and
Functions of Management Accounting.

1.2: Management Accounting VS Financial Accounting, Management accounting VS
Cost Accounting.
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Unit 1I:2.1: Break-Even-Analysis: Concept, Uses and Limitations of Break-Even-Analysis,
Margin of Safety, Contribution, Use of P/V ratio for decision making, Cost-Profit-
Volume Relationship, Fixed Cost Variation.

2.2: Problems on Break Even Analysis.

2.3: Ratio Analysis: Meaning of Ratio Analzysis, Advantages and Limitations of
Ratio Analysis

2.4: Problems on Profit and Loss Account Ratio.

Unit III: 3.1: Fund Flow Statement: Meaning of Fund, Meaning of Fund Flow Statement,
Advantages and uses of Fund Flow Statement

3.2: Problems on preparation of Fund Flow Statement
Unit IV: 4.1: Budget: Meaning and Definition of Budget; Characteristics of Budget; Types of
Budget.
4.2: Problems on Cash budget

Unit_V: 5.1: Budgetary Control: Meaning and Definition of Budgetary Control, Objectives of
Budgetary Control; Limitations of Budgetary Control.

5.2: Problems on Flexible Budget.

Books Recommended

1. Khan M.Y. and Jain P.K. : Management ACcounting; Tata Mcgraw- Hill Publishing Co. Ltd., New Delhi.
2. Kaplan R.S. and Atkison A A, : Advanced Management Accounting; Prentice India International.
3. Asim Kumar Sengupta : Management Accountancy; Academic Publishers, Calcutta -9
4. S.P. Gupta : Management Accounting; Sahitya Bhawan, Agra
5. Man Mohan Goyal: Principles and Practice of Management Accounting
6. N. Sarkar : Management Accounting
7. Hingorani : Management Accounting
8. R.K. Sawlikar; Management Accounting ; Das Ganu, Prakashan, Nagpur.
Appendix - G
B.B.A 1l
Semester- VI
Industrial Law
Time: 3 Hours Marks: 80
e Unitl

e Industrial Disputes Act 1947: definitions, Authorities, awards, Settlements, Strikes, Lockouts,
Lay offs, Retrenchment and Closure

e Unitll

e The Trade Unions Act, 1926: History, definitions, registration of trade unions, cancellation
and appeal (Sec 6-11), rights and liabilities of registered Trade unions.

e Unit I

e The Factories Act 1948: definitions of factory and manufacturing process, provisions related to
Health, Safety and Welfare .
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Unit IV
e The Workmen’s Compensation Act,, 1923: Definitions, employers liability for compensation
and rules as to Compensation.

Unit V
e The payment of Gratuity Act, 1972: objective, scope, definitions, payment of Gratuity, nomination,
determination of the amount of Gratuity, recovery of Gratuity.

Reference books

e Industrial and Labour Laws, Dr Sanjeev Kumar, Bharat Law HP Ltd.
e Labour and Industrial Laws S. N. Mishra. Central Law Publication

e Industrial Law Mr. N. D. Kapoor. Sultan Chand

e Industrial law. Mr. P. L. Malik. Sultan Chand

Appendix - H
B.B.A Il
Semester- VI
Auditing
Time: 3 Hours Marks: 80

Unit 1:

1.1: Introduction, concept, definition, objectives of Audit

1.2: Advantages and limitations of audit, types of audit

1.3: Audit planning, benefits of audit planning, factors affecting audit planning

1.4: Audit programme

1.5: Audit programme, advantages of audit programme, limitations of audit programme

Unit 2:

2.1: Internal check system- meaning, definition, concept, object

2.2: Duties of auditor in regards to internal check and internal control, internal audit

2.3: Difference between internal control and internal audit

2.4: Meaning and concept of vouching, importance of vouching, vouchers, vouching of opening balance

Unit 3:

3.1:Meaning of Verification, Problems limitation in Valuations of assets and liabilities

3.2: Verification and valuations of goodwill building, machinery, investment, secured loan and contingent
liabilities

3.3: Mode of valuation of fixed assets

3.4: Auditor's position with regards to valuation of assets

Unit 4:

4.1: Qualification of company auditor
4.2: Appointment of company auditor
4.3: Duties of company auditor

4.4: Audit report

Unit 5:

5.1: Audit of banking, accounting system of bank, internal control system in bank, steps in bank audit
5.2: Audit of Insurance companies

5.3: Audit of general insurance business

5.4: Audit of educational institutions

Reference books:
B.N.Tondan- A handbook on practical auditing
Ravindra Kumar and Virendra Sharma- Auditing: Principles and practices
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Appendix - I
B.B.A Il
Semester- VI

Investment Management

Time: 3 Hours Marks: 80

Unit 1:

1.1: Introduction, meaning, concept, nature of investment, modes of investment, tax provision, objects of
investors, characteristics of investment, risk return relationship, tax benefits

1.2: Marketability and liquidity, safety v/s riskiness, various types of investments, saving and investment

1.3:  Security and security market, definition and characteristics of security market, legal framework of security
market

1.4:  Company fixed deposits, acceptance repayment, and care to be taken by the investor

Unit 2:

2.1 Taxation on dividend and interest, tax treatment on investment- income tax, capital gain taxation, gift
taxation of NRI

2.2:  Growth process, meaning of growth process, role of saving, role of private corporate and public sector,
other factors in development

2.3 Financial systems in India, RBI and financial system, money market, characteristics of money market
2.4 Operation of DFHI, stock market, financial institution, primary and secondary markets
Unit 3:

3.1 Capital market, introduction, concept, meaning and structure
3.2 Players in stock market, intermediaries, new instruments, study guidelines, SEBI guidelines, Indian
capital market, recent traits in capital market, new issues in market

3.3: Floatation, definition, functions, methods, debt v/s equity, rights of conversion of debt into equities,
problems of new issue market
3.4 Developed and undeveloped market, integration and specialisation, advantages of mature money market,

new money market instruments, classification of money market instruments, money market rates, CP-
Commercial Paper, CD- Certificates of deposits, participation certificates

Unit 4:

4.1:  SEBI- The Securities Exchange Board of India, introduction, objectives, free pricing of equity shares,
institutional structures in capital market

4.2: Development and investment institutions- UTI, ICICI, IDBI, IFCCI- objectives, schemes and functions

4.3: CRISL (Credit Rating and Information Services of India limited) - Rating and investor protection

4.4: New capital issues, factors, secondary market, major influencing stock market, special features of Indian
capital market

Unit 5:

5.1 Introduction of stock exchange, history, definition, regulation, recognition by government

5.2: Functions of stock exchange, Bombay stock exchange (BSC), National stock exchange (NSE), OTC-
definition, new issue market, stock exchange, advantages of OTC, role of OTC, government guidelines in
OTCEL, issue of shares through OTC and SEBI,

5.3: NSE- guidelines, characteristics, market systems, operations, central depository systems, listing of
securities, stock market operations and functions, trading in stock market

Reference books:
Rajiv Srivastava- Investment Management

Angshuman Adhikari- Basics of Indian stock market: Learn markets from scratch (Financial education
book Dutta and Sundaram- Indian Economy by S. Chand.
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B.B.A IIT
Semester- VI

Service Management

Time: 3 Hours

Appendix - J

Marks: 80

Unit 1: Overview of services

1.1: Meaningand concept of services, characteristics
1.2: Nature of services

1.3: Types of services

1.4: Strategy and positioning

Unit2: Classificationofservices

2.1: Different schemes of classification

2.2: Difference between goods and services
2.3: Nature of demand and supply of service delivery
2.4: Role of services in theeconomy

Unit 3: Designing of service operation

3.1: Technology and it’s impact onservices

3.2: Design and development of services, service delivery system
3.3: Work measurement, locatingfacilities

3.4: Designing service layout

Unit4: Service quality and managing humanresources

4.1: Defining service quality
4.2: Quality service by design

4.3: Service process control and total quality management tools

4.4: Human resource planning and employee selection, managing people in service organisation

Unit 5: Managing waiting lines and service inventoryl

5.1:Introductiontoqueuingsystem 5.2: Characteristics
5.2: Service inventory management

5.3: Service supply chains

Reference books:

Service management, implementation and operation- Ahmed K. Shiya (Arerbach publications)

Service management (Tata Mc Grew Hill education)
Service management and marketing- Rampal and Gupta

Service marketing- Zeithomal, Bitner, Gremler and Pandit (Tata Mc GrewHill 4thedition) Service marketing-P.N.

Reddy, Anil Kumar, Nirvana (Himalaya publications)







